This paperwork is trying to achieve some of theoretical and practical objectives concerning the "agility" concept: to make the differences operational, and to ensure the present surviving and the future development of economical activities in a, more and more, turbulent business environment. Also, the paperwork comes to display a genuine aggregate indicator "Advertising Efficiency Ratio", special developed to help the market players to face -throughout their advertising process -the challenge of a noisy and, more and more, turbulent global market, having also in view the green marketing approach.
